halfminutemedia
J Klipdrift Campaign

Klipdrift “How’s gonna take it” campaign across 42 London bars.

Klipdrift is a South Brandy produced by Distell, a giant in South Africa but with a relatively small presence in the Brandy market
here in the UK. The campaign currently running uses Screens as well as Table Tents, Fliers, Posters in the Bars to drive traffic to
Facebook. http://www.facebook.com/Klipdrift. Europe?sk=wall

Bar patrons are encouraged to comment on the World Cup cricket and Superl5 Rugby the best comments are put up on the
screens each week in their so sec TV Ad.

A second component of the campaign is at point of purchase where customers receive a numbered card and SMS text the number
to enter a completion.
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http://www.youtube.com/watch?v=M8TtN9rl6W4

